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Jorge Lorenzo visits the Sydney Cosentino City
Sydney (Australia), 18 October 2016.- Right in the middle of the “Asian Tour” and before taking on the ante penultimate race next Sunday on Phillip Island, the MotoGP rider Jorge Lorenzo today visited the Sydney showroom of Grupo Cosentino, the Spanish company, leader in production and distribution of innovative surfaces for architecture and design. 
On one of his first appointments since arriving in Australia, the 5-times world motorcycling champion and friend of the Spanish company, wanted to the see the Cosentino City store in Sydney for himself. The showroom, the first of its kind opened by the Spanish multinational in 2013, is located in the heart of the Alexandria district, the financial hub and home to the major design brands in the Australian city, and has an impressive 300 square metres divided into different exhibition spaces and offices.
During the visit, conceived as a "closing party" as the current MotoGP season is drawing to a close and the Spanish rider will also be changing teams next year, Lorenzo explored all the areas of the showroom, and met a number of Cosentino's Australian customers and collaborators in person. The Meet and Greet session was also attended by different stone professionals, bathroom experts and architects, as well as media representatives. The whole Cosentino City team was also there, under the Australia Commercial Director, Gary Isherwood. 
Lorenzo has been closely linked to the Spanish company since 2011 when Silestone ®, the world's leading quartz surface, became the Mallorcan motorcyclist's sponsor. The relationship continued through 2013 and 2014 through another of Cosentino's key brands, Dekton®, which continues to be Lorenzo's personal sponsor. 
About the Cosentino Group

The Cosentino Group is a global, family-owned company that produces and distributes high value innovative surfaces for architecture and design. As a leading company, Cosentino imagines and anticipates together with its customers and partners design solutions that offer value and inspiration to people’ lives. This goal is made possible by pioneering brands that are leaders in their respective segments such as Silestone®, Dekton® and Sensa by Cosentino®. Technologically advanced surfaces, which allow the creation of unique designs for the home and public spaces.

The group bases its development on international expansion, an innovative research and development program, respect for the environment and sustainability, and its ongoing corporate commitment to society and the local communities where it operates, education, equality and health & safety. 

The Cosentino Group currently distributes its products and brands in more than 80 countries, from its headquarters in Almeria (Spain). Currently Cosentino is present in 32 countries, with its own assets in 27 of them. The group has 7 factories (6 in Almería (Spain and 1 in Brazil), 1 intelligent logistic platform in Spain, and more than 120 commercial and business units throughout the world. More than 90% of Cosentino Group’s financial turnover comes from international markets.
www.cosentino.com 

Cosentino Newsblog: www.internacional.cosentinonews.com
For further information:

Cosentino Group Dommunicaitons Department: Vanessa Feo / vfeo@cosentino.com / T: +34 616 436 498
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