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SILESTONE DEBUTS TWO NEW INFLUENCER COLOURS IN COLLABORATION  

WITH ITS LEADING TRENDSPOTTER PROGRAM 

 

TORONTO – Cosentino, the global leader in natural stone, quartz, and architectural surfacing, introduces 
two new colours to its Silestone Influencer Series. The fourth class of Silestone Trendspotters, comprised 
of six influential designers from across North America, have developed two new colours, Ink and 
Aquatint, in collaboration with Cosentino’s research and development team. 
 
This is the second time that Silestone, known for its innovation and vast colour offering, has tapped its 
Trendspotters to collaborate on colour development for the North American market. The Silestone 
Trendspotter program first launched four years ago to provide the Spain-based global manufacturer an 
in-depth look at design trends resonating in the U.S. market and has since evolved to include design 
collaborations and new product developments between the influencers and Cosentino.  
 
In the fall of 2015, the Trendspotters’ travelled to the company’s global headquarters in Almeria, Spain, 
where the concept for Ink and Aquatint was recovered from prototypes on the cutting-room floor during a 
tour of the R&D facilities. Manufactured from shards of Cosentino’s ultra-compact material, Dekton, and 
cast in Silestone, these colours not only make old materials new, but for the first time unite the two 
Cosentino materials into one surface. 
 
“Ink and Aquatint embody Cosentino’s commitment to exploring and embracing sustainable 
manufacturing processes and smart use of materials,” says Lorenzo Marquez, VP of Marketing for 
Cosentino North America. “The Trendspotters immediately saw a huge opportunity when they found the 
original prototype and have honed the concept into two striking new colours unlike anything in the 
marketplace. After the Trendspotters’ suggested revisions to the visual density of the material and 
additional colour offerings, Ink and Aquatint, the latest Silestone Influencer Series referred to as 
“Etchings”, were born.  
 
Cosentino has experienced tremendous success in developing durable, low-maintenance surfacing and 
anticipates that these new bold, graphic colours will meet growing demand for surfaces that empower 
designers and consumers alike to artfully mix patterns and texture.  
 

Aquatint (left): A soft aqua set against shards 
of white Dekton perfect for bathroom and 
vanity applications in both residential and 
commercial spaces. 
Ink (right): Ink embraces the growing 
popularity of mod design, geometry and 
juxtaposition, inspiring designers to play with 
strong visual texture. 
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“We see great promise for these new colours in our Influencer Series,” Marquez says. “From traditional 
kitchens to modern baths, as well as applications in commercial and hospitality settings, Ink and Aquatint 
will certainly break the mold.” 

 
Silestone Trendspotters  
(from left to right):  
Christopher Kennedy, Palm Springs, CA; 
Drew McGukin, New York, NY; Toronto, 
Canada; Steffany Hollingsworth, Santa Fe, 
NM; Denise McGaha, Dallas, TX; Cheryl Kees 
Clendenon, Pensacola, FL 
 
 
 
 
 
 
 
 
 

For more information on Silestone, please visit ca.silestone.com. Keep track of the Silestone 
Trendspotters and all of their activities with #SilestoneTrends and at www.silestonetrends.com. 
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About Cosentino Group 

Cosentino Group is a global, family-owned company that produces and distributes high value innovative 
surfaces for architecture and design. As a leading company, Cosentino imagines and anticipates together 
with its customers and partners design solutions that offer value and inspiration to people’s lives. This 
goal is made possible by pioneering brands that are leaders in their respective segments such as 
Silestone®, Dekton®, Eco by Cosentino® and Sensa by Cosentino®. Technologically advanced surfaces 
create unique designs for the home and public spaces. The group bases its development on international 
expansion, an innovative research and development program, respect for the environment and 
sustainability, and its ongoing corporate commitment to society and the local communities where it 
operates, education, equality and health & safety. Cosentino Group currently distributes its products and 
brands in more than 80 countries, and directly manages from its headquarters in Almeria (Spain) its own 
facilities in more than 20 of them. 90% of Cosentino Group’s turnover comes from international markets. 

 
www.cosentino.com  
www.silestone.com 
www.dekton.com 
www.ecobycosentino.com 
www.sensabycosentino.com 
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