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Cosentino Group opens its first “Cosentino City Center” in Australia
· Cosentino City Center is a new showroom concept located in the heart of one of the great cities of the world, displaying the company’s broad range of products to professionals and consumers alike.
· This is not a conventional store, but a centre offering information, assistance and personalised service, where visitors can digitally create and define their projects using Cosentino products.
· The first “Cosentino City Center” was opened yesterday in the central business district of the Australian city of Sydney. Eduardo Martínez-Cosentino, Cosentino Group Commercial Director; Ginés Navarro, Cosentino Commercial Director for the Middle East, Asia and Oceania; and Gary Isherwood, Cosentino Commercial Director for Australia were present at the event.
Cantoria, 6 September 2013.-  Cosentino Group, the Spanish multinational and world leader in the production and distribution of innovative surfaces for the world of architecture, has opened its first Cosentino City Center, a new showroom concept destined for the heart of great cities that offers, architects, planners, interior designers, general designers and consumers the opportunity to see the company's broad range of products.
El Cosentino City Center is not a conventional store, but a centre offering information, assistance and personalised service for professionals and general customers. This new concept aims to capture visitors’ attention by means of sensory experience and the full range of services provided by Cosentino’s expert staff.
The significant investment that has gone into digitalising the Cosentino City Center enables visitors to interact with their project – defining, creating and envisaging it digitally through the computer equipment made available for their use in this space. They are given the possibility of previewing all of Cosentino’s products and brands, so that they can be used for a virtual design or remodelling of their own projects.
Through this, Cosentino City Center becomes an innovative, sensory, social and digital concept, among others, with which to achieve a closer relationship with customers and respond to current market needs.
The first Cosentino City Center, opened in the central district of Alexandria in Sydney, Australia, is an impressive 300 square-metre facility divided into different display spaces and offices. Its spaces recreate different kitchen and bathroom settings made using the different Cosentino products such as Silestone®, world leader in quartz surfaces; ECO®, the surface comprising 75% recycled materials; and Dekton®, the new material created by Cosentino to revolutionise the world of architecture and design.
The opening event for the Cosentino City Center in Sydney was attended by more than 200 people and was presided by Eduardo Martínez-Cosentino, the Cosentino Group Commercial Director, and Ginés Navarro, the Cosentino Commercial Director for the Middle East, Asia and Oceania.
“We want this facility to be a creative, open space, which delivers the best constructive solutions, beauty and enduring value for those who use Cosentino products,” stated Eduardo Martínez-Cosentino during the event.
Cosentino’s entire Australian sales and marketing team was also present at the event, led by its head, Gary Isherwood. We are extremely excited to be opening our first showroom in Sydney’s CBD and look forward to engaging with our customers more closely” said Isherwood.
The opening of this first Cosentino City Center reflects the Spanish multinational's growth in Australia, a relatively new market for Cosentino and one to which the company has been firmly committed since 2011.
This new “City Center” concept is being implemented by Cosentino in the heart of other great cities of the world that bring together fashion, design and architecture. 
About Cosentino Group

Cosentino Group is a global, family-owned company that produces and distributes high value innovative surfaces for architecture and design. As a leading company, Cosentino imagines and anticipates together with its customers and partners design solutions that offer value and inspiration to people’ lives. This goal is made possible by pioneering brands that are leaders in their respective segments such as Silestone®, Dekton®, Eco by Cosentino® and Sensa by Cosentino®. Quartz, ultra-compact and recycled surfaces, as well as protected granites for creating unique designs for the home and public spaces.

The group bases its development on international expansion, an innovative research and development programme, respect for the environment and sustainability, and its ongoing corporate commitment to society and the local communities where it operates, education, equality and health & safety. 

Cosentino Group currently distributes its products and brands in more than 60 countries, and directly manages from its headquarters in Almeria (Spain) its own facilities in 17 of them (Spain, the USA, Brazil, the UK, Ireland, Germany, Austria, France, Holland, Belgium, Italy, Switzerland, Sweden, Norway, Portugal, Mexico and Australia). The multinational has 7 factories (6 in Spain and 1 in Brazil); 15 kitchen and bathroom surface production facilities (1 in Spain and 14 in the USA), 1 intelligent logistic platform (in Spain), 2 distribution hubs (in the US), and more than 70 Cosentino Centers (comprehensive distribution and service platforms) worldwide.  More than 85% of Cosentino Group’s turnover comes from international markets.

www.cosentinogroup.net
www.silestone.com
www.dekton.com
www.ecobycosentino.com
www.sensabycosentino.com
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